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The Philosophical Belief of Death in Christianity
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Pol.itics and government in Buddhism

i:vrTu erflTao:

n a irr t o r # o I td I t fi ur fiuvl :v or q nuutuuiu vr #q nil ir il a ilu

The dynamics of the story about Phra That Phanom in the contemporary social context
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"Bung Bod" : Ethnography Knowledge, justice and ecotogical in Moral Land
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The parlicipatory Management of Cultural Tourism for Conservation and Transmission of Way of Life,

Local Wisdom, and ldentity of Mon Community, Bang Khun Thian District, Bangkok
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Guidelines for Integrated Learning Management and Learning WIL) for Music Curriculum of Buriram

Rajabhat UniversitY
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Marketing Mix Factors Inftuencing Customers' Decision to Use Fitwhey Gym Service in Lat Phrao

Branch, Bangkok
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Brand lmage Influencing Consumer Buying Behavior for Starbucks Drinks

at Starbucks the Street Ratchada
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Behavior and Motivation of the Marathonners in Marathon Events in Thaitand
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Database of Vernacutar Architecture, Buriram Province
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The Factor effectinq to success of Advertising and Pubtic Relation of Cultural: Area Mueang District

Buriram
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Knowl.edge dissemination to improve the qual.ity of [ife for the elder[y by using information

technotogy


